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ñOnline Map Styles - Local or Global? 
The Case for Familiarity vs Consistencyò

In the rapidly expanding online mapping landscape, there appears to 

be two distinct schools of thought regarding the deployment of map 

stylesé 

Do domestic providers endeavour to address local preferences, 

offering high degrees of familiarity by deploying local maps in local 

context and styles?  

Or are international users better served by global operators providing 

a consistent, homogenous worldwide look-and-feel? 

Or is there a third way ïserve Local Maps Globally?
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So Whoôs Multimap? ï
A Quick Credential Check
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Multimap is the largest independent provider of online mapping services to businesses and the 

public today

UK and Europeôs No 1 online mapping site

Multimap by numbers

ÅOffices in 4 countries on 4 continents (UK, Australia, America, Turkey)

Å120+ staff worldwide 

ÅWe provide location services for 1,200+ business customers

Å10 million individuals use multimap.com each month to find their way 

ÅHigh volume public site (www.multimap.com) delivering over 300 million maps per month

Sunday Times Microsoft TechTrack Top 100 fastest growing private companies for last 4 years 

and Queens Award for Enterprise- Innovation Category 2006

ñThe Worldôs Most Useful Online Mapping Serviceò

http://www.multimap.com/
http://www.multimap.com/static/pr/pr102_imper.htm
http://www.multimap.com/static/pr/pr50_techtrack.htm
http://www.fasttrack.co.uk/bin/techtrack-logo2004-large.jpg
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Introducing Multimap
Worldwide business and consumer services on the web and beyond

EMEA Americas Australasia Asia

Geographic Scope

Web Wireless PDA Future: PNDé

B2B Mapping

B2C Mapping
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Converged, Common Platform
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Introducing Multimap
Company history

1995

Founded in 

London, 

UK

1996

multimap.co

m goes 

online

2005

Multimap 

Australasia 

opens its 

doors

2006

Multimap 

USA 

opens its 

doors

2001

multimap.com

goes mobile

June 2002

One billionth 

delivery

January 

2005

Five billionth 

delivery

March 2006

Ten billionth 

delivery

1000

customers

100

customers

Maps, 

routes and 

pages 

delivered 

each 

month

VStrong growth in traffic and customers

V12 years in online mapping

VGrowing international presence

VConsistently outperforms peer groups
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With over 1,200 business customers world-wide, Multimap is the largest 
independent provider of online mapping services

And across all Multimapôs customers, our renewal rate is an exceptional 96%

http://www.ebookers.com/
http://www.wotif.com/


Page 8
Confidential to Multimap

multi map. com

Online Maps to Everywhere!

Detailed Street Level Coverage

Australia & New 

Zealand

Complete street level 

coverage

South Africa

Joôburg covered. 

Expanding others at 

street level

Europe

Extensive street level 

coverage.

Aggressive expansion in 

Eastern EuropeUSA & Canada

Complete street level 

coverage

Middle East

Street level coverage of 

Turkey and 20 key cities 

in Saudi Arabia, UAE, 

Kuwait, Oman, Qatar

Asia

Street level coverage of 

Hong Kong, Singapore, 

Thailand, Malaysia & Taipei 

and NOW China!

Further expansion in 2007, 

including China and India

Mexico, Central & 

South America 

Street level coverage of 

key cities, with 

expansion of coverage
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The Problem

Global travel portal clients and users want high-quality, content-rich location map data 
of destination countries FOR domestic users AND for their clients/users in the rest of 
the world

Global retail, property & other sectors (e.g. retail banking) typically are serving a 
domestic clientele in each market but want a consistent, scalable single global service.

Users typically want services in their own language; international users want English 
maps & search capabilities but with local content and expertise.

Search for local content.  Find partners who secure local content globally and display 

it true to the local culture. 

Combine local, nationally-based services with international vendors & infrastructure

Serve Local Maps Globally.

Or as an example, as launched in Shanghai recently: ñWorld Maps for China; China 

Maps for the Worldò

Multimapôs Preferred Solution




